
SEO AND WEB 
DEVELOPMENT
BE THERE WHEN PEOPLE NEED YOU

How to get visibility on Google

search result pages
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DEVELOPERS ANGRY
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Barbara Slade Jagodic |  slade.hr |
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CONTENTS:

Session 1: Basics of Search Engine Optimisation (SEO)

Session 2: Defining keywords and themes

How to use SEO tools to create targeted messages for your audiences

Session 3: How to write Google- and user-friendly content

10:00 – 11:30

11:50 – 13:30

14:30 – 15:30
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SEO is the process of 
taking steps to help a 

website or piece of 
content rank higher on 
Google result page by

making improvement on-
site and off-site.

SEO - search engine optimization
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Google business
(local SEO)



SEO organic
result

How many people
google it monthly



Short term vs long term





41.45%
OF ALL ACLICKS GO 
TO NON PAID SEO 

RESULTS

ADS 3.58%



THIS GETS MOST CLICKS – 33% OF ALL ORGANIC CLICKs





What people read the most the previous year on a website - and SEO blog!







First 5 TOP SEO 
RESULTS GENERATE 
70% OF ALL CLICKS



OUR GOAL – first page of SERP
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“Creating compelling and useful 
content will likely influence your 

website more than any of the other 
factors.” 

Google, 2017



COPYWRITING & CONTENT WRITING

vs

SEO CONTENT WRITING



Copywriting 

SHORT, CATCHY, MUST PROVOKTE INTEREST OR BE 
REMEMBERED
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DON’T
JUST WRITE.









And something that will stay and bring value for a 
long time



SEO 
CONTENT 

WRITING IS 
ALL ABOUT 

PEOPLE.

:

30



PEOPLE TELL 
US 

WHAT THEY 
WANT TO 

KNOW (IN THEIR 
LANGUAGE)

:
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MOTIVATION TO CLICK IS HIGH!



LET’S 
CREATE
CONTENT
THAT
SERVES
PEOPLE
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SEO ranking factors

1. Security (https)
2. Core Web Vitals – speed, interactivity and visual

stability
3. Mobile first index
4. Title tag and H1 
5. Metadescriptions
6. Backlinks
7. URL-s
8. Local SEO
9. Pictures
10. Content

And many many more



Security (https)



LCP- loading time

FID ili TBT – time between a click and action

CLS- how stable are elements on a webpage



Page speed - LCP

• Target: 1.2 seconds

• You’ll pass the Google test with a LCP up to 2.5 seconds



TOOLS

1. Google page speed
test https://pagespeed.web.dev/
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https://pagespeed.web.dev/


TOOLS

2.  Gtmetrix
(choose a close location)
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Factors impacting your loading time:

1. Sliders
2. Plugins
3. Huge photos
4. Social media widgets
5. POPups
6. Servers



Remove those sliders



Not-user friendly+ waste time



Pop ups

Let them show up 60 seconds after the initial loading



Clean javascript (usually plugins-related issue)



Clean javascript



Make photos less heavy



Use format





Change your hosting provider

• Choose a dedicated server near your location



REMOVE social media widgets



Mobile first index
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Headlines: title tag i H1
Title tag- the one showin on Google SERP

H1 – main text on your webpage



Title tag: 

- 60 characters long
- include keywords at the beginning
- include location if necessary
- use active voice (a verb!)
- every single word in CAPITAL letters (for English)
- include numbers where possible
- mention your target audience
- mention your location



MORE INFORMATION= MORE CLICKS

62



Title tag: 



Keywords go to the front

• Synonims are ok!

• Google understands
the search intent



Numbers matter



Metadescriptions:

• 150-155 characters

• Unique for each webpage

• Use active voice (verb) and call-2-action

• Use relevant keywords

google will pull something out if you don’t write it



Check your titles and metadescriptions

app.sistrix.com/en/serp-snippet-generator



Practice: Write a title tag and metadescription

-in English
-mention your location



FIND OUT
WHAT PEOPLE
WANT
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USE SEO TOOLS
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NO TOOLS= ASSUMPTION
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TOOLS=KNOW YOUR
AUDIENCE
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HOW DO PEOPLE SEARCH (IN SENTENCES)
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WHAT DO THEY SEARCH

1.QUESTIONS

2.Prices

3.Experience /reviews /testimonials

4.Examples

5.Free, natural

6.Local info

7.Working hours

8.Their problems

9.NEAR ME
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LOCAL SEO
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NEAR ME IS ON THE RISE



Non-branded search



Branded search



One-word queries
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LONG TAIL QUERIES



50% of all search queries are 4+ words
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TOOLS FOR FINDING OUT
WHAT ARE YOU RANKING
FOR

Google Analytics

Search Console
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TOOLS FOR FINDING OUT
WHAT YOU CAN RANK FOR

SEMrush

Ahrefs

Keywords Everywhere

Keyword planner

Keywordtool.io



Keywords Everywhere
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Great tool if you live 
in one of these
countries or in a 
country whose
official language
does not exist in
other countries
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SEMrush
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SEMrush





Keywords planner

Google AdWords- > Tools > Keyword Planner->
https://adwords.google.com/ko/KeywordPlanner



Keywordtool.io
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BACKLINKS - non verbal recommendations among pages



„I can tell you what they 
are. It is content. And it’s 

links pointing to your 
site.”

Andrey Lipattsev, Search Quality Senior Strategist at Googleu
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Backlinks



Link building

HOW TO GET LINKS TO YOUR WEBSISTE:
• through PR text
• through case studies, infographics and interesting

material that others will get from you and mention the
original source

• through guest blogging on other websites



Don’t forget about internal links

Every single page on your website should be linked to at 
least one other page



AND FOOTER LINKS



AND FOOTER LINKS
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URLS
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URLS
1. SHORT
2. KEYWORDS AS CLOSE TO THE DOMAIN ROOT AS 

POSSIBLE
3. NO UPPER CASES
4. NO UNDERSCORES
5. NO #
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URLS
These-are-separate-words-for-Google

This_is_seen_as_one_word

https://www.lygybe.lt/lt/atviri-duomenys

https://www.acm.gov.pt/-/posso-entrar-sem-visto-em-portugal-
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#URLS
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#URLS
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URLS

www.zagovornik.si/zakljucena-ugotavljanja-diskriminacije/

www.antidiskriminierungsstelle.de/EN/about-
discrimination/grounds-for-discrimination/disability-and-chronical-
disease/disability-and-chronical-disease-node.html
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URL KEYWORDS MATTER

https://www.antidiskriminierungsstelle.de/DE/wir-beraten-
sie/wir-beraten-sie-node.html
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PHOTOS AND SEO
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PHOTOS
1. Name every photo with keywords
2. No underscores
3. Add alt-atribute
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SEO-FRIENDLY CONTENT
1. Above the fold
2. Structured data
3. Longer forms- 1500 words and more (even 2500+ 

words in English )
4. Keyword focused
5. not pasted on something



Above the fold!

Prvi zaslon je bitan!



117



118

CONTENT LENGHT



119



120

WHERE TO MENTION KEYWORDS

1. TITLE
2. METADESCRIPTION
3. URL
4. FIRST 100 CHARACTERS
5. AT LEAST 3X THROUGH THE TEXT BODY

Use these 60 free stock photo sources

https://www.slade.hr/blog/besplatne-fotografije-za-web
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WHAT IS E-A-T
E-A-T stands for Expertise, Authoritativeness, 
and Trustworthiness.
It is one factor that Google uses to evaluate 
the overall quality of a web page.
Mention your expert articles authors!!
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SEO-FRIENDLY CONTENT TYPES
1. Blogs answering question: How to, why, what, how 

much
2. Listicles/numbers (best, worst, tips, ways, reasons, 

weeks… 
3. Natural and cheap (not applicable for Equinet) 
4. E-A-T content
5. Reviews & testimonials
6. Glossary
7. FAQ
8. Templates
9. Whitepapers and PDFs
10. Examples
11. VIDEO!!!
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TABS OR NOT TABS

NO TABS- 12% uplift in organic sessions.
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SEO CONTENT TOOLS
1. Blogs answering question: How to, why, what, how 

much
2. Listicles/numbers (best, worst, tips, wayd, reasons, 

weeks… 
3. Natural and cheap (not applicable for Equinet) 
4. E-A-T content (Expertise, Authoritativeness, and

Trustworthiness)
5. Reviews and testimonials
6. Glossary
7. FAQ
8. Templates
9. Whitepapers and PDFs
10. Examples
11. VIDEO!!!



WRITING TOOLS

grammarly.com/office-addin/windows

https://www.grammarly.com/office-addin/windows


TECHNICAL SEO :
Chrome plugin: https://chrome.google.com/webstore/detail/seo-pro-extension/lajfdngpocmchpihjecojjllfjeehgnl

to check:
- Title and its length,
- Meta description and its length, 
- URL and meta-canonical URL 
- Meta robots tags
- Sitemap.xml and robots.txt files 
- H1-H6 in the order of their appearance in the source code 
- Images with and without ALT Tag Attribute
- Internal and external links 
- TTP status code and Redirects
- Structured data 

Web page speed test: https://pagespeed.web.dev/ or gtmetrix.com

Website photo compression tools:  Adobe Photoshop and „save for web”, or use tinypng.com i 
compresser.

title tag and metadescription check: app.sistrix.com/en/serp-snippet-generator

Site search plugin: https://wordpress.org/plugins/relevanssi/
Add title tag if not using Wordpress:
https://moz.com/learn/seo/title-tag
Add meta description https://moz.com/learn/seo/meta-description
Add H1 & H2: http://www.w3schools.com/tags/tag_hn.asp

https://chrome.google.com/webstore/detail/seo-pro-extension/lajfdngpocmchpihjecojjllfjeehgnl


SEO PLUGINS FOR WORDPRESS SITES

1. YOAST
https://yoast.com/wordpress/plugins/seo/

2. RANKMATH
https://rankmath.com/

https://yoast.com/wordpress/plugins/seo/
https://rankmath.com/


If you are satisfied with
my workshop, 
I’ll be soo happy to see
your review on my
Google Business profile.

https://g.page/r/CbAnR1Qa7b7REAg/review



