
Ireland and the Convention on the Elimination of All 
Forms Discrimination Against Women:  

 
IHREC’s social media campaign for a Nationwide 

Consultation and International Reporting  



Background  
• Convention on the Elimination of All Forms of 

Discrimination Against Women (CEDAW)   
• Ireland’s first report in over a decade 
• Question posed:“What was life like for women 

in Ireland in 2016?” 



Nationwide consultation  
• Integrated social media approach 
• Mainstream and hard-to-reach demographics 
• Online submissions from public via Survey Monkey  
• Targeted meetings and visits 

 

Awareness-raising, Promotion of the 
Reports and Examination 
• Capitalising on “moments”: events in the public sphere 
• Using the reports’ content to best advantage  
• Live Tweeting the events at home and away  



Tools for content creation  
• Twitter 
• Canva – generating infographics, statements 

fact sheets 
• Mailchimp – follow up with stakeholders  
• Survey Monkey – collection of submissions, 

open-ended form but then codified; and 
RSVPs.  

• Collected Collateral: Data from online and 
“Bubbles” hand-written at events.  

 



Twitter – Consultation  
 



Twitter – Consultation  
 



Twitter – Between the Consultation and the Examination 
 



Twitter – Between the Consultation and the Examination 
 



Twitter – Our reports  
 



Twitter – Examination in Geneva 
and Screening event in Dublin Office 
 



Twitter – Examination and Screening 
 



Tools for posting / events 
• Vimeo  
• Hootsuite 
• Twitterfall 
• Storify – creating narratives using social 

media  
 

 



Challenges 
• Trolling  
• Managing people’s expectations 
• Disclosures 



Questions? / Thanks!  
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